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JohnWebb

With 18+ years in design, including
leadership of creative teams, |
design with clarity, consistency, and
a getit-done mindset. My work
balances handen creativity with

the systems and structures that

keep largescale projects moving.
From global campaigns to nonprofit
outreach, | build solutions that
engage audiences while streamlining
workflows for teams across regions.
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Macquarie Asset Management | Annual Outlook (Design System)
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by guiding concept development, managing a distributed design team, and aligning outputs across print, digital, andesOcithbok became a central design system for Macquarie Asset
Management, supporting more than 30 global offices and serving as the foundation for thousands daclrenimaterials eachegr. Its influence extended from internal communications to global

campaigns, ensuring consistency and impact across every channel.

Sales Sheets

2024 MAM Outlook cover Internal pages (Interactive)

MACQUARIE

MACQUARIE ASSET MANAGEMENT

OUTLOOK

A world 20 —
in transition -l | ===
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Macquarie Asset Management | Annual Outlook Campaign Extensions

Building on the Annual Outlook design system, | developed a suite of campaign assets that extended its reach globadudédasternal screens, social graphics, and branded advertising that
carried the Outlook identity across multiple markets. By partnering with social and web teams, | ensured that every tbuclimomdigital ads to internal communications tied back to a
cohesive visual framework. The campaign scaled to thousands of client interactions and reinforced the Outlook as a eesfterpee¢ O lj dz NA SQa o N} yR LINBaSyoOoSo

Digital Screens

MACQUARIE ASSET MANAGEMENT

A world
in transition

MACQUARIE ASSET MANAGEMENT

A world
in transition

Social Posts

Macquarie Group

o Macquarie Asset Management
566K followers
W ®

d 77K followers
4d - ®

Get the visual story from our Outlook 2024: A world in BEREDHEL. HEFHURIETEY . SRBEK
transition through a series of key charts that explore the RELTHBIEFYORENBNTUVET, HitD
current macroeconomic landscape and its  ...see more TOutlook 2024 Tld. ZMLSBIRRH ...see more

OUTLOOK

2024

Macquarie Asset Management | Outlook 2024

Macquarie Asset Management
p 77,181 followers
2 2mo - ®

Available on demand: Our latest Market Perspectives

webinar provides in-depth conversations see more

7/ OUTLOOK

2024

Outlook 2024: A world in transition

macquarie.com + 4 min read

Podcasts
Quality through volatility Q
b
e =
Is there still time to catch
© macauariE municipal momentum?
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@© MACQUARIE

PODCAST
OUTLOOK 2024
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Macquarie Asset Managemeni hought Leadership Campaigns
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aligned visuals that were distributed globally. By shaping layouts, refining narrative flow, and aligning with senioldetskdh®Iped Macquarie communicate market expertise with authority. The
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Podcast Tile

Pathways

Pathways

with Daniel McCormack

Introduction: The
biggest crisis global air
travel has ever faced
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Macquarie Asset Management | Think Again Podcast Series
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included cover art, promotional graphics, and reusable templates that supported a growing audience across digital pizafbrasset was designed to adapt seamlessly across channels while
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Be Bullish

k|-

Think you’re ready for what’s around
the corner in the markets?

Through the Think Again podcast channel, subscribe to
hear from our experts on a range of subjects, presenting
new perspectives and new opportunities.

g@ H Welcome to the Think Again

S35

Delaware Funds® by MACQUARIE

Have a question for the Think Again podcast?
Submit your questions and ksten i for your answers

Emai your question
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Macquarie Asset Management | Navigating to Net Zero Podcast

| created the visuals for the sustainabify2 Odza SR ab I A I+ GAy3 G2 bShG »%SNRé hdanatOdlaaced car@hade Brand stabdartstwihNald/srytefidg. Thé LI
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conversations.

NAVIGATING
“NET ZERO

NAVIGATING
“NET ZERO

The real road
to Net Zero

NAVIGATING
“NET ZERO

NAVIGATING

“"NET ZERO c
© macauARIE © MACQUARIE U\ 4 =
NAVIGATING NAVIGATING
to net zero “NET ZERO
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NAVIGATING
“NET ZERO

© mAcQuARIE

NAVIGATING
to net zero

© MACQUARIE
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Macquarie | New York Summer Event (Concepts + Execution)
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signage I f €
supporting a gathering of more than 500 attendees and sponsorsnik@shg, highvisibility work with a lot of moving pantsanda lot of fun to bring to life.

Concept 1

Cvent registration

Signage

Py

SUMMER
STAFF EVENT
2023 NEW YORK

Email

© Macauarie

2023 New York
Summer Event

Concept 2

Email

Cvent registration

Signage

SUMMER
STAFF EVENT

SUMMER

STAFF EVENT

2023 New York
Summer Event
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Macquarie | NY Summer Event (Print & Digital)

Created both print and digital assets for the Summer Event, including programs, motion graphics, ascdergésplays. Deéived highquality materials on accelerated timelines, maintaining
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2023 NEW YORK

MMER
%ﬁ IS/[IEVI\V/IY!CE)RFS ETLA{FF EVENT

STAFF EVENT

Thursday, June 8 Besthesda Terrace,

4:00pm - 8:00pm Central Park

Besthesda Terrace, |
Central Park \

5 &

2023 NEW YORK ~"= h

SUMMER

STAFF EVENT
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=D

Designs presented in this document are confidential and proprietary. Reproduction, distribution, or sharing on sociat prdaie platforms is strictly prohibited. | © John Webb Designs 9



Macquarie [NY Summer Event (Impact)
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brand standards while engaging key stakeholders.
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WorkPlace Facebook Post Event Map CVENT Sponsors
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Face painting Balloon artists Magic shows
sponsored by sponsored by sponsored by
Families & Carers Families & Carers Families & Carers

SUMMER

STAFF EVENT = 5
&
Caricatures Arcade Polaroids
sponsored by sponsored by sponsored by
Pride Veterans BEAM

Thursday, June 8, 2023 e ' . o
I

Bethesda Terrace, Central Park o~
4pm-8pm Temporary Screen Candy wall
tattoos printing o
sponsored by sponsored by (at 6pm)
Unity Women
| Ob iF,
( = C) (7] B = § . e 5
S 2 5 9 8 £ 5 Little Tikes Live
B & A ® & B w @& kid area music
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Macquarie Asset Management | Internal Event Presentations

Designed and produced presentation decks for internal events including town halls, executive briefings, and team summits. Thesewer endét typi c al Power Poi
bar on every deck so presenters stayed clear and audiences focused. | worked directly with speakers, producers, event teams, and marketing managers to tailor the format and visuals
to the room, mood, and moment. The work extended to high-visibility leadership meetings and conferences, supporting events with hundreds of participants across regions.

CSG Event

© macauarie

MAM CSG Event budgets
and management

Strategic principles for MAM
CSGE

By region

Y24 - Total A$15.8 mn*

By business

(auDS) e

Simplify to Private Markets 389mn
Fea amplify R e pr—
Iy zed event management process s -
better able to follow up on RO Public Investments 0amn
MAM-wide 400k

© MmacauaRE
Global Market
Perspectives

Content / Learnings / Engagement

Sydney Town Hall

&
@@
e ©

Collaboration is key

A showcase for MAM talent that
elevates discussion

© MACQUARIE

MAM Public Investments

MPI Snapshot

Financials ($A in millions) People (Global FTE) Key Highlights

Revence (Globa)

New in 2022

Leads & CSG results flow

What we stand for:

Macquarie empowers people to innovate
and invest for a better future

In MAM, we do this by:
Investing to deliver positive impact
for everyone

Our guiding principles:

Macquarie Group

‘sponsorships and everts Hmn

Content: On message

Market Perspectives is increasingly a flagship

pin multichannel campaigns
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Macquarie Asset Management | Quarterly Standards + Chart Guide

Quarterly/Monthly document update guide

© mAcaQuARIE

MAM Public Investments
quarterly/monthly updates

Designer's guide

MAM-P|

Quarterly / monthly update procedure

Quarterly / monthly update procedure

piied chart from the This way, the data is updated and th char
for. Copy the data from the  the necessary style and size,
e in the excel in .

© MACQUARIE

Chart guide

© MACQUARIE

MAM Public Investments

Designs presented in this document are confidential and proprietary.

Quarterly / monthly chart update procedure

anedkenp P

Quarterly / monthly chart update procedure

roate a box in the Indesign document at he size Open the excel file and ensure the chart has beon
noeded. Noto the width and height styled properly, following MAM-P1 chart spec
chart to match indesign box.

Quarterly / monthly chart update procedure

Place SVG chart in Indesign filo MAM-PI chart
the text i spt.
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Macquarie Asset Management | Quarterly Selling Systems
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targeting new retail investors or institutional audiences. | used modular layouts and-bligmeéd stock imagery to differentebetween funds while maintaining consistency across formats.

Designed for both print and digital distribution, these systems evolved each quarter and were supported by templataadtoailied designers to manage, enabling scalability across multiple
regions.

Fund Profile

Enhanced Fact sheet

Macquarie Global Convertible Bond Strategy (MGC)
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Macquarie Asset Management | Quarterly Deliverables

Oversaw a range of quarterly pieces including Premier Model Data Sheets, client-specific commentaries, and standard fund reports. The work often required same-day turnarounds
and custom visuals to distinguish similar-looking documents. | used subtle brand storytellingd such as regional bridge imageryd to bring cohesion and clarity to high-volume data.
These efforts contributed to a system that managed 600+ quarterly deliverables annually while supporting tight compliance deadlines across multiple time zones.

Data sheets Premier Model Data sheet

© vacaure Delaware Funds

The weightings N —T—T—

Standard Commentaries Clientspecific Commentaries
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Macquarie Asset Management | Quarterly Deliverables

[ SR GKS 02y @S NAE A-2omefdt seetChiprddhDéJigh © RowérRomtKmaintaining design integrity while igiénmal teams more flexibility. | also managed updates for brochures
and whitepapers, collaborating with compliance and marketing to ensure timely approvals. Each piece was built with &daprainiti, serving audiences from institutional clients to sales teams.

The shift streamlined production and aligned with a broader system that delivered hundreds of factsheets and client eeteyiglsarter.

Institutional Fliers

Contact maps

PowerPoint Factsheets

O macauarie e s © MaccuaRie

Brochures

Snapshots

Collective Investment Trusts
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Macquaire]| lllustrations + infographics

Developed illustration systems for Macquarie annual reports, combining custom line art with stock integration to support editorial content. | designed two of the five covers and created

two custom illustrations from scratch. These visuals elevated data-heavy content and gave high-visibility corporate reports a more approachable, brand-aligned identity. Additional

projects included infographics such as a NASDAQ feature, reinforcing clarity in investor communications.

Annual report

@ MACQUARIE
BANK

Annual
Report

2022

Macquarie Bank
Year ended 31 March 2022

Macquarie Bank Limited
ACNOOBS83542

© MACQUARIE

Corporate
Governace
Statement

ACN 122169279
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NASDAQ Infographic

Shareholders submit a limit order

In most instances Nasdaq crosses trades at NAV between shareholders and new investors
Trades cross at NAV
Shareholders Investors

In other instances, Nasdaq establishes a single clearing price based on aggregated limited orders

If clearing price is within limit order, sale occurs at that price. | If clearing price is outside limit order, no sale occurs.

Trades clear at discount to NAV Trades are held until tender or next auction

RRACIF-ARA -« ARR X[ AR

Shareholders $ at or above Institutional Shareholders $ at or below Institutional

limit order buyer limit order buyer

Alongside periodic tenders

As determined by the board

Tender

goOoQ

A shareholder can choose to tender shares at NAV
from the fund
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PTI | Nonprofit Appeals

Worked with PTI, a creative services business that partners with nonprofits, on multiple fundraising campaigns, incledlifettepg donor communications, and digital landing pages. Each
campaign was designed to balance clarity with emotional resonance, helping to strengthen donor trust and drive contritaldmeseated adaptable templates for seasonal reuse and provided
guidance for internal staff, ensuring the materials could live beyond the initial campaign cycle. These appeals becarieetaaldlbr sustaining donor engagement year after year.

Appeal Letters
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Please give today 1o make stories like this possible for the victius
and famities who come throvgh AW P's doors.
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Your gift today will provide lifesaving options 1o vietis of sbase and give them
th to move forward.

s Place as we ke our
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Hollygrove provided clothing, school supplies, and a new backpack that made - e ot
iy ¥ ¥ helpe the things I was - /m L, w0 e
good at, ting, and when 1 had a really g they got me new art X\ . / fS—
Tk o e f AN et i s P il s R e Ay
supplies and materials. - £ -
7 When I was 8, 1 could tell you all the gangs in my ¥
‘Thi 0t perfect, but I ¥t have to be as dark - B,
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", . N ; neighborhood, and show you each one’s turf and colors.
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arts degree ke better block. One time, I set fire to a trash can at school to try 10 get out of a test. 1 ended ATIALS piring. (Wb bo foy Kope,

Playing basketball agsin, whid avnary,

up being arrested and it went on my recdiidh %
I really like biology, and [

Without my family and the team from Hollygrove, I never would have been able to face down
all my fears. [ know I have a long way to go to get over my past, but I feel like | have the tools
and support I need to face whatever comes my way.
‘Thank you for helping kids like me. Hector e 14
B Chidre e Hectorwho e svere
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At home ived with my mom, two brothers and sster in an apartment where we il
slept In the same room. My dad wasn't around much, but when he was he beat my,
mom. Many days we would only have enough food for one meal. Soon I started 19
get depressed about my life and just wouldsit listen to anyone. When I would get
frustrated, | would get really igryat my morm 46 iy brothiers. 1 hated everything
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Yes, I would like to help a child in need.

¥

EMQ FamiliesFirst
572 N.ArrowheadAve.,
Suite 200
San Bernardino, & 92401

EMQ FamiliesFirst
572N, Arrowhead Ave..
Suite 200
San Bernardino, CA 92401

Payment Information
D ek is el {mode payable o EMQ FamilieFist]
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PTI | Charter School Campaigns
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addition to campaign collateral, | designed complex websites for Odyssey and Academia Charter Schools. The sites élbbsBelactess for parents, teachers, and students and served as hubs
for resources and communication. The work unified communications across the school network and supported growth inavigibditymunity engagement.

P

- [THAKA

Odyssey Charter School .l >
T G l!% Odyssey Charter School

Nurturing a Lifelong Love of Learning

e Early I

oy .
ITHAKA a Bright o
EARLY LEARNING CENTER Foture i N S o)

Mﬁlfay/ { Brand Opening Fall 2?15 D E: o G

N\ SSSSSSS

2. :
Odyssey Charter School

Barley Mill Educational Campus

PROJECT
OUTCOMES

PLANNING
YEAR

ITHAKA

EARLY LEARNING CENTER

Campus Master Plan nsgdy;&seyChnn‘cr‘thml 2018 Fundraising Priorities l!i?‘,]’\f\'?:"r?f%hn‘ml

The Master Plan calls for the final configuration of

N EW | N IT | ATIVE buildings as follows: Gymnasium & Building 23 Project

S PERATING * Building 20: Grades K~2 (renovated and occupied)

s 0, + Building 21 & 22: Grades 3-12 (renovated and 2018 goal is $2,000,000
e - d YEAR 1 e 1000/
G * Building 23: Gymnasium, Classrooms, Science Labs, * Raised to-date $650,000
NARRATIVE i Wi Ao " W $i0000is raed y e
I + Buildings 24 & 25: Demolished for new playing fields * Another $400,000 will be released from a Reserve Fund
Early Learning Center At Odyssey Sk . e b ool . i * Balance of $550,000 to be raised by December
. ings : Income-producing school properties
Barley Mill Plaza Campus o Building #26—has been rented to Academia
Antonia Alonso Charter School.
Presentation to: OPERATING Building #27 is under construction to become an R v
YEAR 2 Early Laming Centar; “Reswefind @ Balece by December
LONGWOOD fzeeretticn
4
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PTI | Face to Face: Capital Campaign
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individual donors and institutional partners. This project demonstrated how consistent design systems can amplify campaigarmand drive results.

Building to Serve

%chevo Face

Building to Serve

{Community begins here

wwwtacetofacegermantown.org

Thiank You

hospitality mutuality transformation

‘6'.’92%.!9.".999

Susan O'Hagan Marley | Director of Development

Building to Serve

‘GFuoewoFace . i
anieg 0} buping

s,
FaceioFace
Sy Facetoface
Building your su g
wCor

Building to Serve
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